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About me:
An enthusiastic design professional with 14 years experience creating user centric online experiences. 
Specialising in user experience design over the past 5 years, building up a toolkit of methods and techniques 
to give insight into the real needs of users and businesses. My creative background underpins my strong 
understanding of user experience methods and techniques, allowing me to exploit my years of experience 
when considering approaches and solutions.

I have end-to-end project experience from scoping, user research and working with stakeholders through to 
design and testing. I enjoy working in a collaborative and adaptable manner, using iterative, agile techniques 
to get results quickly. It is my desire is to achieve an empathetic understanding of the users’ needs, that allows 
me to create simple solutions to complex problems.
 
Experience:
User Experience Consultant  |  Jul 2013 – present 
Freelance

Examples of my freelance work:
•	 Review and redevelopment of the site structure of The Student Room. My first freelance client, TSR 

approached me to help with a problem with the navigation of the site - “we know it’s wrong but we 
don’t know how to fix it”. I took a 3 pronged approach to understand what content was on the site, 
what the users knew about what was available on the site and what was important to them. I used this 
information to provide an evidence based recommendation for a new site structure and navigation. 
Methods include: Content audit, survey, card sorting and information architecture.

•	 Redesign of the online presence for a household name in magazines. I was approached by Amido 
development Ltd to help them out with the UX work with on one of their clients sites (an NDA means 
that I can not name the client). This was to be a redesign of the magazine’s site, transitioning it onto a 
responsive framework. Using a “mobile first” approach, we went through rapid iterations using sketched 
wireframes to inform ‘fast and dirty’ decision making. 
Methods include: Sketching workshops, sketches, wireframes and guerilla user testing

Design and User Experience Manager  |  Nov 2008 – Jun 2013
The Student Room Group

As Design and User Experience manager for the world’s largest online student community, I was responsible 
for the user experience and design of the groups 3 brand sites: The Student Room, Marked by Teachers and 
b2b site TSR matters. As part of the TSR team I helped the company grow it’s audience from 402,000 unique 
visitors a month to 6.6 million within 3 years.

Working on everything from designing new sites to finding solutions for specific user problems, large or small, 
I was involved throughout the entire project lifecycle. From discovery through to the final solution, I worked 
with key team members from stakeholders through to developers to create the best possible solutions for the 
users. I am an advocate for the users in everything I work on and have introduced The Student Room group to 
a User Experience Design as an approach. I conducted usability testing regularly through on-site face to face 
sessions, remote moderated sessions or remote unmoderated tests. Also utilising personas, user interviews to 
bring the users to life for The Student Room team. 

Some key initiatives I’ve worked on while at The Student Room:
•	 Creation of a new brand concept “Marked by Teachers” to successfully replace an essay site that 

was struggling to distinguish itself as a valuable learning tool in a sea of essay sites set up specifically 
to aid cheating. We created “Marked by Teachers” with a new positioning for the product, a new brand 
and a new brand strategy. This was to be a  new concept driven by a requirement to make the site 
more relevant for the users and easy to identify as a proactive educational resource. 
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Methods include: Stake holder interviews, personas, metrics analysis, content analysis, collaborative 
working, site maps, task modelling, early stage wireframes, Identifying process flows, creating high 
fidelity wireframes, visual design and art direction.

•	 A project to gain an understanding of who The Student Room’s users are and how they use the site. 
The findings from this work are utilised on a daily basis through personas and findings documentation 
that drives the projects that are prioritised. 
Methods include: Stakeholder interviews, user interviews, surveys, metrics analysis, content analysis, 
expert reviews, identifying the usage lifecycle.

•	 Review of registration process on The Student Room to encourage sign-up. 
Methods include: Reviewing existing sign-up process, metrics analysis, user journey mapping. 
Identifying registration touch points and messaging, identifying mental models of users at different 
stages of their interaction with the site. Proposing new flow and supporting material and messaging 
throughout the site. Creating wireframes and visual design.

In this role I was also responsible for the visual design of these products either undertaking the design work 
myself or overseeing freelancers.

UX/UI Designer, Freelance  |  Sep 2007 – Apr 2010
Petrol Blue Ltd.

Working directly with clients I provided user centred design solutions for various projects including e-commerce 
and database driven sites. Advising on usability and content to enhance the customer experience.  
Creating visual and information design solutions based on user-centred design principles and user experience 
best practices.

Web Design Manager  |  Dec 2004 – Sep 2007
First Choice Holidays

As web design manager I was directly responsible for the ‘brand guardianship’ of all online communications 
for First Choice holidays, the 2nd largest tour operator in the UK. I lead the visual redesign and overhaul of the 
company’s large database driven e-commerce website. Managing a team of six web designers and third party 
suppliers, including user experience design agencies to overhaul First Choice’s flagship site with a user centred 
approach.  
I worked directly with key project stakeholders including senior management and company directors, 
becoming the representative for the brand in all online projects. Ensuring consistent delivery of high quality 
work to deadline and within budget, while designing, developing and maintaining multiple branded web sites 
and brand identities. I also created a specialised email campaign design team, business case through to 
recruitment, making a large saving (circa £40k p.a.) in marketing expenses.

Web Designer |  May 1999 – Dec 2004
First Choice Holidays

Actively creating the role of web designer in 1999, I gradually built up a team of web designers and became 
responsible for the ‘look and feel’ of all First Choice holidays web sites.  

Graphic Designer - Unijet Holidays  |  Sep 1998 – May 1999

Brochure Production Executive - Orient Lines (Luxury Cruise Operator)  |  May 1997 – Sep 1998

Brochure Production Executive - Panorama Holidays  |  Apr 1996 – May 1997

Graphic Designer - Freelance  |  Nov 1994 – Apr 1996

Key Skills:
User Experience Design, User Interface Design, Branding & Identity

Software: Omnigraffle, Photoshop, Illustrator, Dreamweaver, Fireworks, Flash, Quark Xpress, InDesign, CSS, 
HTML

Qualifications:
2:1 BA (Hons) in Graphic Design  - Lincoln University, June 1994 
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